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News of the Local Sections
Central New York

ounceme\nts( of the February meeting of the
a] New York Section gave promise of another
while program for February 22 when ‘the
n was to join with the Central New York
asing Agents Association with J. C. Howell,
President of Brookmire Economic Service,
Jled to speak on “Business Conditions Today
omorrow.”

' M~
. Central Ohio

youngest member of the local section group

' continues to hold regular meetings with increasing

intere

{t. On January 26 H. H. Vaughn discussed

the problems connected with the selection of em;

ployeeE. This as to be followed by a symposium
‘on Fel

ruary 23 on the adjustment of employees

to variations in the amount of work.in different
localities.

Eastern Massachusetts Section

o Thé" Eastern Massachusetts Section met at the
Twentieth Century Club in Boston Febru:(w 17.

"R. T.
at M.

the Cotton Research Compa

Haslam, Director of Chemical Engidfeering
I. T., presided and C. E. Mead, Manager of
as the speaker.

New York Metropohtan Section

H. O’Neill Manning, of the National Insti- .

tute of Industrial Psychology, London, gave, a

| paper
paper
nique

chology.

on “The Psychological Approach to Indus-

trial Problems” at the February 17 meeting. The

gave a detailed account of the aims and tech-
of the National Institute of Industrial Psy-
An imposing group of discussors made

valuable contributions out of their varied experi-

ence here.

sity, presided.

I 5 The
i Morfo!

New York Southern Tier Section

January meeting wa% addressed by J. A.
rd, of the "National Industrial Conference

Board; who discussed the Board’s study of various

i - phases of industrial relations.

At the February

meeting Mr. Hatch, General Manager of the Shep-

ard E

ectric Crane and Hoist Co., talked on that

company’s experience with the Bedaux system,
giving a case presentation of much interest.

Dr. Donald Laird,"of Colgate Univer- .
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A’ Service for Industi-y

Since November,

Vol. XII, No. 1

‘1925, the Massachusetts Society

for Mental Hygiene has heen publlshmg quarterly,

"under, the title The

Human Factor, “a dlgest of the

best that is being done in personrel work in- ‘business

and in industry.”
Those engaged in
especially those with

the industrial r(vzlations‘ ﬁéTd, and

the current literature, conferences and experiments in

th{s field ably summ

e Massachusetts
- maintains a Consult

furnish information,

arized in The Human Factor.

Society for Mental Hygiene also
ing Bureaut which is p’repared to
without cost, on such subjects as

vocational ‘tests, vocational guidan_ce, mutual benefit

plans, workmen’s
health service, mon

human problems, etc.

sulting Editors, a d

ompensation, problems, housing,
e efficient methods of handling
The cooperation of their Con-

personnel workers and’ psychologists, enables them to

furnish authoritativ

these subjects. Inguiries should be addressed to

the Editor, The Hu;
Mass.

an Factor, 5 Joy Street, Boston,
.

The Regulation of Business'

By

'WO remarkabl
ies are the Re

Ordway Tead’

dispassionate and incisive stud-
search Reports of the National

Industrial Conference Boart which deal with the

tremendous problem

of business regulation. The fol-

lowing quotation from the earlier study regarding the

economic conditions
for trade association
ence the reasons for
latory activity, as it
under review.

which give rise to the necessity
activity indicates also by infer-
the need of explicit public regu-
is discussed in the other report

Such a statement, sponsored by a

strong employers’ organization, should be ipso facto

evidence of its truth
petitive problem. |
In considerable mea;

system are of another

Trade 'Association:,

Publish

sure the defects of the competitive
type; they do not spring from the

Their Economic Significance and
red by the National Industrial Con-

Legal Status.”

ference Board, Inc, New York, 1925.

“Public Regulatxon of

f Compemlve Practices.” Published

by the National Industrlal Conference Board, Inc., New

York, 1925.

“Social Control of Business,” by John M. Clark. Uni-
versity of Chicago Press, 1926

*Department of Industry, New York School of Sclucial

ork !

a psychological interest, will find.

istinguished group of educators,

and up-to-date. information on -

. Ing{.eed, no one

and of the severity of the com-*

o
February, 192,

mere shortcomi
in the inherent

nafure of competitive organization and

control, and would. persist even under the most faultless

observance of all

the laws in the books. These drawbacks

arise from uncgordinated pursuit of competitive adyan-

tage. They ten

d to place small scale producers at an

u|1ju§tiﬂable advantage in' waging what frequently’ proves

to be an unequal

contest with their powerful competitors.

They manifést themselves. in economic waste and industrial

instability. They

, structive lengths.

cartly the,cdmpetitivevstruggle to de-
Circumstandes “such as these provide

a sound economic warrant for. the pursuit of business co-
operation through trade association activity. They point

towards ‘the nee

, for purposes of economic efficiency and

industrial stability, and as a theans of safeguarding the

essential elements
activity among

“Whether or 1

reports i$ of lit

of the competitive prodess, of cooperahvc
rade competitors in various, directions.’

ot one agrees with all the conclusions

" reached in the [National Induystrial Conferénce Board

le consequence i comparison with the

value which is to be obtained from the clear cut dis-

cussion ‘of the

the whole prob

facts which  these volumes contain.
can pretend to an adequate grasp of
em of applying scientific management

in American industry and’ignore the problems here

treated. Every
man should be
and control of

economist and broad gauged business
mindful of the tendencies in the size
orporations for which they supply the

evidence. Certainly it iy no longer possible for scien-

tific managemer

t to be considered as a factory prob-

lem isolated from economic forces of a competitive or

of ,mo%opolistic
they are here di

All three off t
they assume th

interposition in the conduct of business.

cussed.

hese books have this in common, that
necessity for some degree of public

But Profes-

sor Clark is prepared to go very much farther than is
the Conference Board in committing himself as to the
necessity for a progressive social control of business.

is volume may well be read in the light of the facts
offered by the other two books, since his discussion

is more_ philosophical in emphasis than factual.

Al-

though this work is by no means easy reading, the
careful student 15 repaid by getting a profound sense
of .business activity going forward against a back-
ground of a growing recognition of a new public

Jinterest which is still relatively in its infancy.

Particularly to be commended, from the point of

view of broad vision and, suggestiveness, is Professor

Clark’s last chapter, wherein he ‘projects forward in
a thoughtful way the likely .issue in practical affairs

of the fofces now at work in determining the size of

ngs of law enforcement. They are grounded

character on an industry-wide scale as.
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Marketin g.

The college class room continues to be all too great an
incentive and limiting factor in the writing of books in the { 1
field of business administration.
point of view that this would have been a much more funda- i
mental presentation for the business man if the class room - 5
market had been ignored, undesirable or desirable as such .an ]
oversight would have been. “Two hundred pages, approxi- |
mately, present the marketing frame-work of fourteen basic 1

trades.

melnt

this book.

teacher who seeks compromise between the statement of
marketing principles solely, and the other extreme—the case
method. The book discusses the outstanding phases of mar-
ket problems, and jintroduces the reader interestingly to their
As a text book, it is commended to the teacher

perplexities.
for investigation.

As a treatise on marketing, it may be said that too much
is assumed by ‘theme in the phrase on page 3—“Why marketing
Nevertheless, the reader will find a clear
problems' involved in marketing wheat,

became a science.”
statement of . man
flour, steel,

foods, tobacco, and wearing apparel.
by him who attempts to define and describe the
transferring goods through commercial channels from pro- il
Considering the scope of the subject’

itself, and the range of interests of probable readers, the .

book should meet with little justifiable criticism, and much ,

ducer to consumer.”

commendation.

.~ 1Department of Market Studies, Brown Company, Port-
land, Maine. -

business enterprises and the character of thexr organi-

zation together by industries. :
These three studies comprise a noteworthy addition
to the literature of business. They are discussions of .
a phase of business organization which business men '
themselves have been reluctant to face, except as they
impinge upon their own irrz-n
are the Phases-on which truly scientific thinking seems
to come last and slowest in the practical executive’s:

~ mind. Every scientific management study which helps
to define and characterize the severe limitations under
which the competitive process inherently works can
help to destrdy the hold on business men’s minds of
such now compelling slogans as “less government in
business,” and “competition is the life of trade.”

By Edmund Browu, Harper & Brothér, LA.
New York, 1925, pages x, 503.

Six pages are allotted to a chapter on industria] equip-
Fifteen' pages out of five hundred are assigned to the
chapter on market analysis.
crease his understanding of market problems little by reading

|
On the other hand, the book is a happy statement for the - ‘
|
i
|
|
|

textiles, cotton, coffee, coal,

ediate corporations. They

Reviews L

ol

At least it is the reviewer’s

Certainly the executive can in-~

fresh and canned
A big task is assumed
“process of

GLENN N Mmy‘




