
 E *X * P * E * R * I* E * N *C * E

V is io n  Q u e s t
 0 * K * L * A * H * 0 * M * A

T o :
F r o m
D a te :
R E :

M s. R e v a  R ey es
M r. T e rry  W e ld o n  - V is io n  Q u e s t O k la h o m a  
F e b ru a ry  2, 1993

1843 -1993  "K eep e r o f  th e  F ire"  C o u n c il

The following is (1.) a suggestion of marketing concepts for promoting general 
public awareness/education of historic gathering and (2.) specific way in which 
our organization can be of service:

(I) M arketing Ideas

A.) The use of well-known figures with either a limited, but national,
constituency or a celebrity status whose appeal extends beyond single issue 
constituencies will be most helpful in shaking loose big donors from non- 
Natives. Gloria Steinam, Kevin Costner, Barbra Streisand, Garth Brooks, 
Michael Jordan, and Robert Redford come to mind immediately.
Each of these individuals would be particularly impressive as individual 
PSA spokespersons. Each would offer an audio and video 
education/historic pitch geared to non-Indian audiences ending with an 
appeal for money toward the successful second gathering of the Nations of 
Indigenous peoples. Suggested themes for script adaptation:

(A.) Kevin Costner. "Once every 150 years or so, something very historic 
happens! Be a part of making history again!"

(B.) Michael Jordan.. "We don't have to be Native American to understand 
the historic consequence of the gathering of nations, and, we don't 
have to be Native American to feel the warmth from the fire... We 
all can do our part in keeping, and making, 
history.
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